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Tajammul	Pangarkar	Updated	Jan	14,	2025	Market.us	Scoop,	we	strive	to	bring	you	the	most	accurate	and	up-to-date	information	by	utilizing	a	variety	of	resources,	including	paid	and	free	sources,	primary	research,	and	phone	interviews.	Learn	more.	Market	Research	Industry	Statistics:	The	market	research	industry	is	a	vital	component	of	modern
business	strategy,	serving	as	the	eyes	and	ears	of	organizations	by	offering	crucial	insights	into	market	dynamics,	consumer	behavior,	and	competition.	Its	core	functions	encompass	market	analysis,	consumer	behavior	analysis,	competitor	assessment,	product	development	support,	marketing	optimization,	and	strategic	planning.	Evolving	with
technology,	it	has	transitioned	from	traditional	data	collection	methods	to	online	surveys,	social	media	analysis,	and	AI-driven	data	analytics.	While	facing	challenges	like	data	privacy	and	information	overload,	the	industry	also	presents	opportunities	for	specialization,	ethical	data	practices,	and	advanced	analytics,	ensuring	its	continued	importance	in
guiding	businesses	through	a	complex	and	data-driven	marketplace.	In	2022,	the	global	market	research	sector	generated	an	impressive	total	revenue	that	exceeded	$82	billion,	representing	growth	of	more	than	double	compared	to	2008.	In	2021,	North	America	played	a	dominant	role	in	contributing	to	the	industrys	revenue,	contributing	over	half	of
the	global	total.	Europe	closely	followed,	accounting	for	approximately	1/4	of	the	global	market	share.	Notable	market	research	firms	include	Nielsen	Holdings	(USA),	Kantar	(UK),	IQVIA	(USA),	Ipsos	(France),	and	GfK	Group	(Germany)	IQVIA	led	the	industry	in	terms	of	revenue	in	2021.	In	traditional	quantitative	research	methods,	online	surveys
emerged	as	the	most	widely	used	globally	in	2022,	employed	by	over	90%	of	market	research	professionals.	Concurrently,	phone	and	face-to-face	interviews	constituted	80%	and	39%	of	quantitative	research	methods.	Regarding	qualitative	research	techniques,	online	in-depth	interviews	stood	out	as	the	predominant	approach,	accounting	for	more
than	two-thirds	of	such	research	conducted	in	2022.The	market	research	industry	has	experienced	notable	growth	and	fluctuations	in	market	size	over	the	past	decade.	In	2011,	the	market	size	stood	at	$39.47	billion,	remaining	relatively	stable	in	2012	at	$39.52	billion.	However,	a	significant	uptick	occurred	in	2013,	reaching	$43.2	billion,	followed
by	further	growth	in	2014,	when	it	reached	$46.09	billion.	Subsequently,	in	2015,	there	was	a	minor	dip	to	$44.03	billion,	but	the	market	rebounded	to	$44.42	billion	in	2016.	The	most	substantial	leap	occurred	in	2017,	with	the	market	size	surging	to	$66.37	billion,	showcasing	remarkable	growth.	This	upward	trajectory	continued	in	2018,	reaching
$70.44	billion,	and	in	2019	when	it	peaked	at	$73.38	billion.	Although	2022	figures	indicate	a	market	size	of	$82	billion,	the	industrys	journey	over	the	past	decade	underscores	its	dynamic	nature,	with	periods	of	expansion	and	stabilization	shaping	its	evolution.	Europe	demonstrated	the	most	substantial	increase	in	market	research	revenue	in	2021,
while	Africa	and	the	Middle	East	were	the	only	regions	that	experienced	a	decline	in	growth	rate.	(Source:	Statista)	Throughout	2021,	Nielsen	held	its	top	spot	as	the	leading	market	research	company	for	the	sixth	year,	reporting	a	revenue	of	$5.24	billion.	Other	prominent	players	in	2021	included	IQVIA,	which	generated	$5.21	billion;	with	$4.73
billion;	Salesforce,	at	$3.9	billion;	and	Adobe	Systems,	with	$3.87	billion	in	revenue.	(Source:	ESOMAR)	Nielsen	Holdings,	a	prominent	market	research	company	in	the	United	States	and	a	global	leader	in	market	measurement,	achieved	a	global	revenue	of	nearly	$3.5	billion	in	2021.	Nielsens	revenue	consistently	grew	from	2006	to	2017,	reaching	its
peak	at	$6.57	billion	in	2017.	However,	it	experienced	a	slight	decline	in	2018,	2019,	and	2020,	followed	by	a	substantial	decrease	in	2021.	Operating	under	the	name	The	Nielsen	Company,	it	is	headquartered	in	New	York	City,	with	approximately	6,200	full-time	employees	in	the	United	States	in	2021.	The	company	analyses	consumer	viewing	and
purchasing	habits	and	serves	notable	clients	like	The	Coca-Cola	Company	and	Walmart.	Despite	recent	reductions,	the	cost	of	revenue	for	Nielsen	Holdings	remained	significant,	exceeding	$1.2	billion	in	2021.	One	of	Nielsen	Holdings	primary	competitors,	Ipsos,	independently	generated	a	global	revenue	of	approximately	$2.15	billion	in	2021.
(Source:	Statista)	Kantar	Group,	headquartered	in	London,	serves	as	a	data	and	consulting	company	with	a	global	presence	spanning	100	countries,	engaging	in	diverse	research	activities.	Market	research	is	indispensable	for	businesses,	equipping	them	with	vital	insights	for	effective	strategy	development	tailored	to	their	target	markets.	In	2021,
Kantar	secured	its	position	as	the	fifth-largest	global	market	research	firm	based	on	revenue.	During	that	same	year,	the	company	generated	nearly	$606	million	in	market	research	revenue	within	the	United	States.	When	considering	geographical	breakdown,	most	of	Kantars	research	revenue	stemmed	from	regions	outside	the	United	States.	Kantar
achieved	a	remarkable	global	research	revenue	of	approximately	$3.7	billion	in	2022.	The	number	of	full-time	employees	at	Kantar	in	North	America	exhibited	significant	fluctuations	from	2007	to	2022.	In	2022,	Kantar	employed	approximately	4,700	full-time	personnel	in	the	North	American	region,	marking	the	highest	employment	level	within	this
timeframe.	(Source:	Statista)	In	2022,	Ipsos	achieved	a	revenue	of	approximately	2.41	billion	euros,	marking	a	noteworthy	increase	of	approximately	250	million	euros	compared	to	the	previous	year.	Despite	its	origin	in	France	in	1975,	Ipsos	embarked	on	an	extensive	global	expansion,	particularly	in	the	1990s.	It	has	consistently	competed	with
significant	global	market	research	industry	players	regarding	research	revenue.	It	has	become	a	prominent	employer	in	the	United	States	market	research	sector.	Following	the	2019	general	election	in	Australia,	Ipsos	faced	a	setback.	Several	Australian	newspapers	ceased	using	them	as	their	primary	source	for	political	polling	due	to	their	inaccurate
prediction	of	the	closely	contested	election.	Nevertheless,	Ipsos	continues	to	provide	valuable	data	and	insights	in	other	areas	of	polling	and	research.	The	number	of	Ipsos	employees	worldwide	has	fluctuated	over	the	past	decade.	In	2012,	there	were	15,297	employees,	and	this	figure	steadily	increased	over	the	following	years,	reaching	17,059	in
2013.	However,	by	2014,	the	number	had	dipped	slightly	to	16,530.	Subsequent	years	saw	relatively	stable	employee	numbers,	with	16,450	in	2015	and	16,598	in	2016.	A	slight	upward	trajectory	resumed	in	2017,	with	16,664	employees	that	year,	and	a	more	substantial	increase	to	18,127	in	2018.	This	growth	continued	into	2019	when	there	were
18,448	employees.	However,	in	2020,	the	numbers	dropped	to	16,472,	likely	influenced	by	external	factors	such	as	the	global	pandemic.	The	workforce	rebounded	in	2021,	reaching	18,266	employees,	and	further	expanded	in	2022,	totaling	20,156	employees	worldwide.	(Source:	Statista)	The	income	of	GfK	Group,	measured	in	million	Euros,	exhibits	a
pattern	of	fluctuations	over	six	years	from	2010	to	2015.	In	2010	the	income	stood	at	84	million	Euros,	followed	by	a	slight	increase	to	88.1	million	Euros	in	2011.	However,	2012	saw	a	noticeable	dip	in	income	to	64.1	million	Euros.	Subsequently,	there	was	a	gradual	recovery,	with	an	income	of	72.5	million	Euros	in	2013,	followed	by	further	growth
to	78.9	million	Euros	in	2014	and	80.1	million	Euros	in	2015.	These	fluctuations	likely	reflect	shifts	in	market	dynamics,	economic	conditions,	and	business	strategies	during	this	period,	contributing	to	GfK	Groups	income	variations.	(Source:	Statista)	A	leading	IT	advisory	and	benchmarking	service	player,	is	renowned	for	its	100+	magic	quadrants
enterprises	use	to	assess	and	bolster	their	technology	credibility.	Their	recent	Q4	2021	earnings	report	exceeded	Wall	Street	expectations,	with	a	remarkable	return	on	equity	exceeding	100%.	Since	April	2021,	stock	price	has	surged	by	a	remarkable	181%,	driven	by	the	growing	demand	for	digital	expertise.	Company	operates	in	two	key	segments:
Global	Technology	Sales	(GTS),	constituting	80%	of	their	contract	value	at	$3.4	billion	in	fiscal	2021,	and	Global	Business	Sales	(GBS),	contributing	20%	at	$874	million.	Revenue	composition	leans	heavily	towards	research	(80%),	with	consulting	(8%)	and	conferences	(4%)	making	up	the	rest.	Notably,	91%	of	revenue	stems	from	subscription
services,	providing	a	robust	recurring	revenue	model.	Geographically,	64%	of	sales	come	from	the	U.S.	and	Canada,	with	a	significant	presence	in	the	Europe,	Middle	East,	and	Africa	regions	accounting	for	24%	of	sales.	(Source:	Yahoo	Finance)	In	2015,	Europe	recorded	revenues	of	$16.43	billion,	while	North	America	led	with	$19.45	billion.	Asia-
Pacific	and	Latin	America	generated	$5.91	billion	and	$1.49	billion,	respectively,	while	the	Middle	East	and	Africa	contributed	$0.76	billion.	The	United	States	accounted	for	a	significant	portion	of	North	Americas	revenue.	By	2016,	Europes	revenue	decreased	slightly	to	$15.82	billion,	while	North	America	maintained	its	position	at	$19.83	billion.
Asia-Pacifics	revenue	rose	to	$6.44	billion,	and	Latin	America	reached	$1.47	billion,	with	the	Middle	East	&	Africa	at	$0.86	billion.	In	2017,	North	Americas	revenue	substantially	increased	to	$41.02	billion,	outpacing	Europes	$15.95	billion.	Asia-Pacific,	Latin	America,	the	Middle	East,	and	Africa	also	experienced	revenue	growth.	This	trend	continued
in	2018,	with	North	America	at	$44.21	billion	and	Europe	at	$16.56	billion.	By	2019,	North	Americas	revenue	climbed	to	$47.76	billion,	while	Europes	revenue	decreased	slightly	to	$15.83	billion.	In	2020,	there	was	a	notable	surge	in	revenue	across	regions,	with	North	America	leading	at	$48.01	billion,	followed	by	Europe,	Asia-Pacific,	and	Latin
America.	The	Middle	East	and	Africa	also	saw	an	increase.	In	2021,	the	growth	continued,	particularly	in	North	America	and	Europe,	which	reported	revenues	of	$62.64	billion	and	$29.71	billion,	respectively.	These	figures	reflect	the	dynamic	shifts	in	revenue	among	these	regions	over	the	years.	(Source:	Statista)	Organizations	in	this	sector	exhibit	a
varied	focus	in	allocating	their	spending.	Customer	relationship	management	(CRM)	and	customer	satisfaction	surveys	claim	the	largest	share	at	20.7%,	underscoring	the	emphasis	on	maintaining	and	enhancing	customer	relationships.	User	experience	surveys	follow	closely	behind,	with	a	significant	allocation	of	14.2%,	highlighting	the	priority
placed	on	optimizing	user	interactions.	Audience	research	commands	13.4%	of	spending,	reflecting	a	commitment	to	understanding	and	catering	to	specific	target	audiences.	Meanwhile,	investments	in	usage	and	behavioral	studies	stand	at	11.7%,	and	market	measurement	closely	trails	at	11.6%,	demonstrating	the	significance	of	data-driven	insights
for	decision-making	within	this	domain.	These	allocations	underscore	the	multifaceted	nature	of	research	spending	in	this	sector,	emphasizing	the	importance	of	a	balanced	approach	to	gathering	valuable	insights.	(Source:	ESOMAR)	Market	research	spending	across	different	industry	sectors	reveals	diverse	priorities.	Pharmaceutical	companies
allocate	a	significant	portion	at	16.6%,	reflecting	their	commitment	to	research	and	development.	Media	and	entertainment	groups	follow	closely	at	15.5%,	emphasizing	the	importance	of	understanding	audience	preferences	and	trends.	Consumer	goods	producers	allocate	14.9%,	emphasizing	consumer	behavior	and	market	dynamics.	Research
institutes,	at	1.8%,	and	tourism	and	recreation,	at	1.6%,	have	more	modest	allocations,	indicating	their	research	objectives	may	be	narrower	or	more	specialized.	Non-profit	organizations	allocate	the	least,	at	0.9%,	which	aligns	with	their	typically	constrained	budgets.	These	varying	percentages	reflect	how	different	sectors	prioritize	market	research
to	inform	decision-making	and	strategy	within	their	respective	domains.	(Source:	ESOMAR)	In	2022,	among	traditional	quantitative	research	methods,	online	surveys	emerged	as	the	dominant	choice	in	the	global	market	research	industry.	A	substantial	85%	of	professionals	reported	using	online	surveys	regularly,	while	9%	employed	them
occasionally.	Mobile	surveys	followed,	with	47%	using	them	regularly	and	33%	occasionally.	Proprietary	panels	and	online	communities	were	also	frequently	utilized,	with	32%	and	26%	reporting	regular	use,	respectively.	In	contrast,	Computer-Assisted	Telephone	Interviewing	(CATI)	and	face-to-face	surveys	were	used	less	frequently,	with	13%	and
12%	respectively	employing	them	regularly.	Other	methods	like	Computer-Assisted	Personal	Interviewing	(CAPI),	automated	measures/people	meters,	mail	surveys,	Interactive	Voice	Response	(IVR),	neuroscience	measurements,	and	biometrics	had	lower	regular	usage	rates.	These	findings	underline	the	significant	prevalence	of	online	surveys	as	the
preferred	quantitative	research	method	in	the	industry,	reflecting	the	influence	of	digital	advancements	in	the	field.	(Source:	Statista)	In	2022,	online	in-depth	interviews	conducted	with	webcams	emerged	as	the	most	widely	adopted	approach	within	traditional	qualitative	research	methodologies	in	the	global	market	research	industry.	Approximately
15%	of	professionals	reported	using	this	method,	reflecting	its	growing	popularity	in	the	digital	age.	In-person	focus	groups	were	a	close	second,	with	58%	employing	this	traditional	method,	highlighting	its	enduring	relevance.	In-person	Individual	Depth	Interviews	(IDIs)	followed,	with	42%	of	researchers	utilizing	this	face-to-face	approach.
Telephone	IDIs	and	online	community	discussions	were	also	common,	with	27%	and	25%	reporting	their	usage.	Other	methods,	such	as	mobile	research,	in-store	or	shopping	observations,	and	bulletin	board	studies,	had	varying	levels	of	adoption.	These	findings	underscore	the	diversified	landscape	of	qualitative	research	techniques,	with	online	in-
depth	interviews	via	webcams	gaining	prominence	alongside	well-established	methods	like	in-person	focus	groups	and	IDIs.	(Source:	Statista)	Heres	a	comprehensive	breakdown	of	various	survey	types	and	their	average	response	rates.	In-person	surveys	lead	the	pack	with	an	impressive	57%	response	rate,	underscoring	the	effectiveness	of	face-to-
face	interactions.	Mail	surveys	follow	closely,	garnering	a	respectable	50%	response	rate,	indicating	the	enduring	relevance	of	traditional	postal	surveys.	Email	surveys	exhibit	a	response	rate	of	30%,	showcasing	their	popularity	as	a	digital	survey	medium.	Online	surveys,	conducted	through	web	forms,	capture	a	slightly	lower	but	substantial
response	rate	of	29%.	While	widely	used,	telephone	surveys	yield	an	18%	response	rate,	reflecting	the	challenges	of	phone-based	data	collection.	In-app	surveys,	delivered	through	mobile	applications,	secure	a	13%	response	rate,	highlighting	their	unique	place	in	the	survey	landscape.	These	response	rates	provide	valuable	insights	for	survey
designers,	helping	them	choose	the	most	suitable	method	for	effective	data	collection.	(Source:	Pointerpro)	The	findings	highlighted	distinct	preferences	in	skill	development	priorities	in	a	survey	encompassing	3,342	respondents,	comprising	both	buyers	and	suppliers	in	the	market	research	field.	Notably,	70%	of	buyers	strongly	emphasized	nurturing
business	knowledge	as	a	vital	skill.	In	contrast,	56%	of	suppliers	echoed	this	sentiment.	What	stands	out	is	that	for	suppliers,	the	paramount	skill	for	development	was	identified	as	market	research	expertise,	garnering	a	substantial	70%	agreement.	Conversely,	among	buyers,	the	significance	of	market	research	expertise	in	skill	development	was
acknowledged	by	a	comparatively	lower	proportion,	precisely	34%.	(Source:	GreenBook)	Within	organizations,	a	notable	23%	lack	a	well-defined	strategy	for	market	research.	The	primary	hurdle	hindering	market	strategists	is	the	prevailing	uncertainty,	which	impedes	the	progress	of	34%	of	them.	Meanwhile,	26%	of	market	researchers	encounter
obstacles	due	to	budget	limitations	in	executing	their	research	strategies.	Additional	challenges	include	effectively	communicating	return	on	investment,	inspiring	team	members,	contending	with	internal	priorities,	and	addressing	gaps	in	skills	and	expertise.	(Source:	Qualtrics)	Ipsos	acquires	Infotools:	In	2023,	Ipsos	acquired	Infotools,	a	company
specializing	in	market	research	analysis	software,	for	$150	million.	This	acquisition	aims	to	enhance	Ipsoss	data	analytics	capabilities	and	provide	more	comprehensive	insights	to	clients.	Nielsen	acquires	TVSquared:	Nielsen	completed	the	acquisition	of	TVSquared	for	$160	million	in	late	2023.	TVSquareds	cross-platform	measurement	technology
will	strengthen	Nielsens	capabilities	in	TV	and	digital	advertising	effectiveness	measurement.Kantars	AI-Powered	Insights	Platform:	Kantar	launched	an	AI-powered	insights	platform	in	early	2024	that	leverages	machine	learning	to	provide	real-time	consumer	insights,	predictive	analytics,	and	automated	reporting,	enhancing	the	speed	and	accuracy
of	market	research.	GfKs	Market	Intelligence	App:	GfK	introduced	a	new	market	intelligence	app	in	mid-2023,	offering	clients	real-time	access	to	market	data,	trends,	and	consumer	behavior	insights	through	a	user-friendly	mobile	interface.Qualtrics	secures	$1	billion	investment:	Qualtrics,	an	experience	management	company,	raised	$1	billion	in	a
funding	round	in	2023	to	expand	its	market	research	capabilities	and	develop	new	tools	for	customer	and	employee	experience	analysis.	SurveyMonkey	raises	$250	million:	SurveyMonkey,	known	for	its	online	survey	tools,	secured	$250	million	in	early	2024	to	enhance	its	data	collection	and	analysis	platform,	aiming	to	provide	deeper	insights	into
customer	feedback.AI	and	Machine	Learning	Integration:	Market	research	firms	are	increasingly	integrating	AI	and	machine	learning	to	automate	data	analysis,	identify	trends,	and	generate	actionable	insights	more	efficiently.	Advanced	Data	Visualization:	New	tools	and	platforms	are	being	developed	to	offer	advanced	data	visualization	capabilities,
helping	researchers	and	clients	better	understand	complex	data	sets	through	interactive	and	intuitive	visual	representations.Shift	to	Digital	Research	Methods:	The	market	research	industry	is	seeing	a	shift	towards	digital	and	online	research	methods,	with	an	estimated	60%	of	market	research	now	conducted	online	as	of	2023.	This	trend	is	driven	by
the	need	for	faster,	more	flexible	data	collection	methods.	Increased	Demand	for	Consumer	Insights:	There	is	a	growing	demand	for	consumer	insights	as	businesses	seek	to	understand	changing	consumer	behaviors	and	preferences,	particularly	in	the	wake	of	the	COVID-19	pandemic.GDPR	Compliance:	Market	research	companies	are	enhancing
their	data	privacy	practices	to	comply	with	GDPR	and	other	data	protection	regulations,	ensuring	that	consumer	data	is	collected	and	processed	ethically	and	securely.	Industry	Standards	and	Best	Practices:	Organizations	like	ESOMAR	are	promoting	industry	standards	and	best	practices	to	ensure	the	quality	and	integrity	of	market	research,
including	guidelines	for	data	collection,	analysis,	and	reporting.Behavioral	Science	Integration:	R&D	efforts	are	focusing	on	integrating	behavioral	science	into	market	research	to	better	understand	the	psychological	factors	influencing	consumer	decisions	and	improve	the	accuracy	of	predictions.	Ethnographic	Research	Techniques:	New
ethnographic	research	techniques	are	being	developed	to	provide	deeper	insights	into	consumer	cultures	and	lifestyles,	enabling	businesses	to	tailor	their	products	and	marketing	strategies	more	effectively.	Market	Research	Industry	Statistics	The	market	research	industry	is	at	the	forefront	of	transformative	change,	offering	invaluable	insights	to
businesses	in	an	ever-evolving	global	landscape.	It	has	exhibited	significant	growth,	driven	by	technological	advancements	like	AI	and	big	data	analytics.	However,	challenges	such	as	data	privacy	and	ethical	considerations	demand	ongoing	attention.	The	industrys	future	is	promising,	marked	by	even	more	profound	insights	and	global	expansion.	To
thrive,	industry	players	must	remain	agile,	embrace	diversity	in	methodologies,	and	uphold	ethical	standards.	As	a	trusted	ally,	market	research	will	continue	to	empower	businesses	with	the	insights	needed	to	make	informed	decisions	and	succeed	in	a	dynamic	marketplace,	shaping	the	industrys	future.	What	is	market	research,	and	why	is	it
important?	Market	research	is	the	process	of	gathering,	analyzing,	and	interpreting	information	about	a	market,	including	its	size,	trends,	and	consumer	preferences.	Businesses	must	make	informed	decisions,	identify	opportunities,	and	understand	their	target	audience	better.	What	are	the	primary	methods	of	conducting	market	research?	Market
research	employs	both	quantitative	and	qualitative	methods.	Quantitative	research	includes	surveys,	experiments,	and	observational	studies,	while	qualitative	methods	encompass	focus	groups,	in-depth	interviews,	and	ethnography.	How	is	technology	influencing	the	market	research	industry?	Technology,	including	artificial	intelligence,	big	data
analytics,	and	mobile	research	tools,	is	revolutionizing	market	research	by	enabling	faster	data	collection,	deeper	insights,	and	more	efficient	analysis.	What	are	some	emerging	trends	in	the	market	research	industry?	Emerging	trends	include	using	AI	for	predictive	analytics,	increased	focus	on	mobile	and	geo-location	data,	and	a	growing	emphasis
on	sustainability	and	ethical	research	practices.	How	can	businesses	benefit	from	market	research?	Market	research	helps	businesses	make	informed	decisions,	refine	their	products	and	services,	identify	competitive	advantages,	and	tailor	their	marketing	strategies	to	meet	customer	needs	effectively.	Tajammul	Pangarkar	Tajammul	Pangarkar	is	a
CMO	at	Prudour	Pvt	Ltd.	Tajammul	longstanding	experience	in	the	fields	of	mobile	technology	and	industry	research	is	often	reflected	in	his	insightful	body	of	work.	His	interest	lies	in	understanding	tech	trends,	dissecting	mobile	applications,	and	raising	general	awareness	of	technical	know-how.	He	frequently	contributes	to	numerous	industry-
specific	magazines	and	forums.	When	hes	not	ruminating	about	various	happenings	in	the	tech	world,	he	can	usually	be	found	indulging	in	his	next	favorite	interest	-	table	tennis.	Skip	to	main	contentstatista.comstatista.esstatista.destatista.fr	Statistics	Reports	Research	AI	New	Daily	Data	Services	Prices	&	Access	Business	Solutions	Academia	and
Government	Choose	a	region:	In	an	increasingly	complex	global	market	place,	the	market	research	industry	offers	a	dynamic	and	ever-changing	landscape	that	continues	to	provide	innovative	solutions	and	valuable	insights	for	businesses.	This	has	included	insights	into	consumer	behavior	such	as	perceptions	on	targeted	advertisements	and
personalized	content.	The	global	revenue	of	the	market	research	industry	was	almost	54	billion	U.S.	dollars	in	2023	and	has	grown	by	more	than	20	billion	U.S.	dollars	since	2008.	In	2023,	North	America	generated	the	largest	share	of	market	research	revenue,	representing	over	half	of	the	total,	and	was	then	followed	by	Europe	with	around	one
quarter	of	the	global	market	share.	As	the	market	research	industry	has	proven	itself	to	be	a	highly	valuable	resource	in	the	world	of	business	and	advertising,	the	leading	market	research	companies	are,	perhaps	unsurprisingly,	multi-billion	dollar	assets.	The	leading	market	research	companies	have	included	Kantar	(UK),	Gartner	(U.S.),	IQVIA	(U.S.),
Ipsos	(France),	and	Salesforce	(U.S.).	Gartner	was	the	largest	market	research	company	worldwide	in	terms	of	revenue	in	2023.	These	global	powerhouses	have	shown	no	signs	of	slowing	down	as	revenues	have	continued	to	be	well	into	their	billions	in	2024.	Which	sector	spends	the	most	on	market	research?	As	with	any	line	of	research,	the	market
research	industry	uses	a	variety	of	methods	and	practices	to	gather	insights	in	order	to	improve	business	outcomes.	The	most	used	of	these	research	methods	was	online	and/or	mobile	quantitative	research	in	2023,	as	this	was	the	service	that	was	contributing	the	most	to	the	global	revenue	of	market	research	companies.	In	terms	of	financial	output,
media	and	broadcasting	had	the	highest	spending	on	market	research	services	when	broken	down	by	client's	sector.	What	has	become	clear	from	this	analysis	of	methods	is	that	market	research	is	heading	in	the	direction	of	being	almost	exclusively	online.	The	percentage	of	teams	of	marketers	and	creatives	collaborating	remotely	versus	face-to-face
has	proven	remote	and	in	real	time	to	be	the	most	popular	way	of	communicating.	With	the	artificial	intelligence	(AI)	market	size	predicted	to	grow	exponentially	over	the	next	few	years,	market	research	by	physical	human	interaction	may	soon	become	a	thing	of	the	past.	Revenue	of	the	market	research	industry	worldwide	53.9bn	USD	Annual	growth
of	global	market	research	revenue	4.6%	Share	of	global	market	research	revenue	generated	by	social	media	monitoring	2.8%	Market	research	is	a	growing	multi-billion-dollar	industry.Brands	leverage	market	research	insights	to	introduce	customer-focused	offerings	and	improve	their	experiences.From	mobile-first	surveys	to	social	media	analytics,
researchers	have	access	to	a	growing	toolkit	helping	companies	make	data-driven	business	decisions.Heres	a	breakdown	of	what	youll	find	on	this	page:Market	Research	Industry	StatisticsMarket	Research	Methods	StatisticsAI	in	Market	Research	StatisticsMarket	Research	Statistics	(Highlights)The	global	market	research	industry	is	forecasted	to
bring	in	$140	billion	in	revenue	in	2024.Online/mobile	quantitative	research	services	accounted	for	35%	of	worldwide	revenues	of	market	research	companies.69%	of	market	researchers	have	incorporated	synthetic	data	into	their	research	efforts.Around	47%	of	researchers	worldwide	use	AI	regularly	in	their	market	research	activities.Online	surveys
rank	as	the	most	used	quantitative	method	among	market	research	professionals	with	85%	of	respondents	who	say	they	use	this	method	regularly.Online	in-depth	interviews	with	webcams	rank	as	the	most	used	qualitative	research	method,	with	over	one-third	(34%)	of	researchers	using	it	regularly.1.	Market	Research	Industry	StatisticsThis	section
presents	key	statistics	to	show	market	research	industry	revenues,	leading	players	in	the	industry	and	revenue	breakdown	by	market	research	services.Global	market	research	industry	forecasted	to	generate	$140	billion	in	revenue	in	2024	(up	from	$130	billion	in	2023)	ESOMARNote:	Includes	data	from	multiple	sources	(ESOMAR	1,	ESOMAR	2,
ESOMAR	3,	Consultancy.org)YearMarket	research	industry	revenue	(worldwide)2016$71.5	billion2017$78	billion2018$81	billion2019$88	billion2021$102	billion2022$118	billion2023$130	billion2024$140	billionBetween	2021	and	2024,	the	market	research	industry	grew	by	37.25%	from	$102	billion	to	$140	billion	ESOMARWhen	ranked	by	market
research	turnover,	the	US	market	leads	the	ranking	with	$48	billion,	followed	by	the	UK	($9.1	billion)	and	China	($2.88	billion)	ESOMARNote:	Data	as	of	2021CountryMarket	Research	TurnoverUnited	States$48	billionUnited	Kingdom$9.1	billionChina$2.88	billionIndia$2.2	billionFrance$2.12	billionGermany$2.11	billionJapan$2.04
billionAustralia$753	millionCanada$606	millionItaly$586	millionSpain$555	millionSouth	Korea$507	millionGartner	holds	the	top	position	as	the	highest-earning	company	in	the	market	research	field	with	$5.48	billion	in	research	revenue	in	2022,	followed	by	IQVIA	($5.43	billion)	and	Salesforce	($4.52	billion)	StatistaCompanyResearch	Revenue
(2022)Gartner$5.48	billionIQVIA$5.43	billionSalesforce$4.52	billionAdobe	Systems$4.42	billionNielsen$3.55	billionKantar$2.72	billionIpsos$2.53	billionCircana	(IRI+NPD)$2.21	billionCoStar	Group$2.18	billionS&P	Global	(IHS	Markit)$1.97	billionOnline/mobile	quantitative	research	services	contributed	35%	to	the	worldwide	revenue	of	market
research	companies	in	2022.	Other	major	revenue	contributors	include	reporting	(20.2%),	online	traffic/web	analytics	(9.7%),	online/mobile	qualitative	research	(6%)	StatistaType	of	Market	Research	ServiceRevenue	ShareOnline/mobile	quantitative	research35%Reporting20.2%Online	traffic/web	analytics9.7%Online/mobile	qualitative
research6%Telephone	CAITI3.6%Online	research	communities2.8%Social	media	monitoring2.7%Automated	digital/electronic2.7%Face-to-face	group	discussions/focus	groups2.6%Face-to-face2%In-depth	face-to-face	interviews2%Other	qualitative1.7%Other	quantitative1.7%Audience	measurement0.9%Traditional	ethnography0.8%Other0.4%2.
Market	Research	Methods	StatisticsTheres	a	growing	number	of	market	research	methods	from	traditional	surveys	to	eye	tracking	available	to	market	research	professionals.	In	this	section,	well	cover	recent	stats	on	most	used	market	research	methods.According	to	a	survey,	87%	of	market	researchers	worldwide	state	that	at	least	half	of	their
qualitative	research	is	carried	out	remotely	or	online	QualtricsRegionQualitative	Research	Conducted	Online	(50%	or	more)Asia-Pacific	and	Japan84%Europe,	Middle	East	and	Africa85%Latin	America90%North	America87%Online	surveys	rank	as	the	most	used	quantitative	method	among	market	research	professionals	with	85%	of	respondents	who
claim	they	use	this	method	regularly,	followed	by	mobile	surveys	(47%)	and	proprietary	panels	(32%)	StatistaQuantitative	MethodShare	of	Researchers	Who	Use	RegularlyOnline	surveys85%Mobile	surveys47%Proprietary	panels32%Online	communities26%CATI13%Face-to-face12%CAPI10%Automated	measures/people
meters7%Mail4%IVR4%Neuroscience	measurements4%Biometrics3%Other	quantitative	techniques16%Among	qualitative	methods,	online	in-depth	interviews	with	webcams	(34%)	and	online	focus	groups	with	webcams	(28%)	are	most	commonly	used	among	researchers	StatistaQualitative	MethodShare	of	Researchers	Who	Use	RegularlyOnline	IDis
with	webcams34%Online	focus	groups	with	webcams28%Online	communities28%Mobile20%In-person	IDIs16%In-person	focus	groups14%Telephone	IDIs13%Bulletin	board	studies11%In-store/shopping	observations11%Chat	(text-based)	online	focus	groups10%Other	qualitative	methods10%Chat	(text-based)	online	IDIs7%Monitoring
blogs7%Automated	interviewing	via	AI	systems5%Telephone	focus	groups3%By	survey	type,	nearly	half	of	market	research	spending	(43.8%)	was	used	on	customer	satisfaction	(16.4%),	market	measurement	(15%),	user	experience	surveys	(12.4%)	StatistaSurvey	MethodShare	of	SpendingCRM	Systems/Customer	Satisfaction16.4%Market
measurement15%User	experience12.4%Usage	and	behavioral	studies11%(Media)	Audience	research10.3%New	product/service	development9.3%Opinion	survey/polling5%Omnibus/cost-sharing	surveys5%Advertising/brand	tracking4.6%Employee	satisfaction2.5%Ad	pre-test1.9%Business-to-business	research1.8%Market	modeling1.4%Non-profit
research0.9%Mystery	Shopping0.5%Other1.9%Over	6-in-10	(61.1%)	survey	responses	worldwide	were	submitted	from	mobile	devices	in	Q3	2024.	Thats	a	slight	increase	from	57.2%	in	Q3	2023	SurveyMonkeyHere	are	the	exact	numbers:DateMobileNon-MobileQ4	202052.0%44.7%Q1	202152.1%44.7%Q2	202153.0%43.8%Q3	202156.2%41.1%Q4
202155.3%41.6%Q1	202255.0%41.5%Q2	202256.1%40.6%Q3	202258.2%38.7%Q4	202256.9%39.9%Q1	202354.7%40.4%Q2	202355.1%40.3%Q3	202357.2%38.6%Q4	202355.4%39.4%Q1	202456.2%38.8%Q2	202458.1%40.3%Q3	202461.1%37.8%In	the	US	mobile	survey	responses	accounted	for	51.5%	of	all	survey	responses	(vs.	47.3%	on	non-
mobile	devices)	in	Q3	2024	SurveyMonkeyDateMobileNon-MobileQ4	202039.7%55.7%Q1	202140.7%54.9%Q2	202139.7%56.0%Q3	202141.8%54.5%Q4	202141.8%53.5%Q1	202242.0%52.9%Q2	202243.4%51.8%Q3	202244.7%51.3%Q4	202243.9%51.4%Q1	202343.7%50.2%Q2	202345.1%49.7%Q3	202347.6%48.2%Q4	202344.5%48.6%Q1
202446.4%46.6%Q2	202448.2%50.0%Q3	202451.5%47.3%On	average,	online	surveys	hosted	on	one	of	the	platforms	included	11	questions	in	2023.	Thats	down	from	11.8	questions	in	2019	SurveyMonkeyYearAverage	Number	of
Questions201012.1201112.0201211.8201311.5201411.5201513.0201613.1201713.2201812.2201911.8202010.2202110.5202210.7202311.0More	than	half	(54%)	of	online	surveys	feature	5	or	fewer	questions	per	page	SurveyMonkeyNumber	of	Questions	Per	Survey	PageShare	of	Surveys1	or	fewer7%>1	to	214%>2	to	313%>3	to	411%>4	to	59%>5
to	67%>6	to	76%>7	to	85%>8	to	94%>9	to	105%More	than	1018%More	than	6-in-10	(62%)	researchers	say	that	their	company	depends	on	their	research	and	insights	significantly	QualtricsA	majority	of	researchers	have	reported	an	increase	in	their	budgets	allocated	for	customer	experience	(CX)	research	(53%),	consumer	trends	(52%),	UX
research	(51%),	qualitative	research	(51%)	and	brand	strategy	(50%)	Qualtrics57%	of	researchers	have	reported	a	growing	demand	for	qualitative	research	QualtricsA	survey	indicates	that	69%	of	market	research	professionals	have	utilized	synthetic	data	in	their	research	during	the	past	year	QualtricsOver	7-in-10	market	researchers	claim	that,
within	the	next	3	years,	synthetic	data	will	account	for	over	50%	of	data	collection	3.	AI	in	Market	Research	StatisticsAI	is	disrupting	nearly	every	industry	and	job	function.	Market	research	is	no	exception	and	there	are	various	AI	use	cases	to	apply	in	the	everyday	work	of	market	researchers.	Well	explore	the	latest	stats	on	AI	adoption	rate	among
market	researchers	in	this	section.83%	of	market	research	professionals	claim	their	organizations	plan	to	invest	in	AI	for	their	research	activities	in	2025	QualtricsAround	47%	of	researchers	worldwide	claim	that	they	use	AI	regularly	in	their	market	research	activities	QualtricsThe	share	of	AI	adopters	among	researchers	varies	depending	on	the
region,	with	the	highest	usage	in	Asia-Pacific	&	Japan	(58%)	and	the	lowest	in	North	America	(39%)	QualtricsRegionShare	of	Researchers	Who	Regularly	Use	AIAsia-Pacific	and	Japan58%Europe,	Middle	East	and	Africa51%Latin	America51%North	America39%The	vast	majority	(73%)	of	researchers	worldwide	claim	theyre	very	confident	or	extremely
confident	on	how	to	apply	AI	to	their	market	research	activities	QualtricsAround	1-in-4	researchers	state	theyre	concerned	about	AI	impact	outpacing	their	personal	or	team	skills	QualtricsConclusionThats	it	for	my	list	of	market	research	statistics.While	market	research	has	been	around	for	a	while,	it	has	been	undergoing	constant	transformation.	It
will	be	interesting	to	see	how	AI	impacts	market	research	projects.We	update	this	list	of	statistics	from	time	to	time	so	feel	free	to	check	it	later	for	new	insights.Register	nowFree	statisticsExplore	selected	statistics,	offering	historic	insights	across	industries5	Research	AI	queries	each	monthAsk	5	queries	with	Research	AI	for	instant,	expert-backed
insightsShow	all	account	detailsBased	on	your	interestsper	month,	billed	annuallyBuy	nowFree	statisticsExplore	selected	statistics,	offering	historic	insights	across	industriesUnlimited	premium	statisticsUnlimited	access	to	1M+	current	statistics	with	source	references	and	exportsUnlimited	Research	AI	queriesAsk	unlimited	queries	with	Research	AI
for	instant,	expert-backed	insightsShow	all	account	detailsper	month,	billed	annuallyBuy	nowFree	statisticsExplore	selected	statistics,	offering	historic	insights	across	industriesUnlimited	premium	statisticsUnlimited	access	to	1M+	current	statistics	with	source	references	and	exportsUnlimited	Research	AI	queriesAsk	unlimited	queries	with	Research
AI	for	instant,	expert-backed	insightsReportsAccess	expert	analyst	reports	for	in-depth	insights	and	seamless	exportingShow	all	account	detailsFor	teams	of	up	to	5	peopleper	month,	billed	annuallyBuy	nowFree	statisticsExplore	selected	statistics,	offering	historic	insights	across	industriesUnlimited	premium	statisticsUnlimited	access	to	1M+	current
statistics	with	source	references	and	exportsUnlimited	Research	AI	queriesAsk	unlimited	queries	with	Research	AI	for	instant,	expert-backed	insightsReportsAccess	expert	analyst	reports	for	in-depth	insights	and	seamless	exportingMarket	InsightsForecast	market	trends	with	interactive	tools	and	data	for	1,000+	industriesShow	all	account
detailsVenturing	into	the	evolving	sphere	of	market	research,	the	article	uncovers	a	range	of	key	statistics	that	capture	the	sectors	state	and	trends	in	2024.	Its	a	deep	dive	into	how	market	dynamics	are	being	reshaped,	highlighting	leading	role	of	the	U.S.,	the	rise	of	AI,	and	the	evolving	nature	of	customer	engagement	to	help	companies	develop
their	marketing	strategies	accordingly	and	gain	a	competitive	advantage	in	the	market.Market	research	statistics1-	The	global	market	research	industry	generated	over	$84	billion	in	revenue	in	2023.	2-	The	U.S.	holds	the	majority	of	the	market	research	industrys	market	share	with	55%.	3-	In	2022,	the	U.S.	led	global	market	research	revenue	with	a
share	of	~72%,	and	the	UK	was	the	second-highest	at	~11%.	4-	In	2022,	Norway	experienced	the	quickest	expansion	in	the	European	market	research	sector,	with	a	growth	rate	of	~12%,	and	Ireland	came	in	second	with	a	growth	rate	of	~6%.	5-	A	study	reveals	that	in	the	US,	the	UK,	and	the	Netherlands,	the	average	response	rates	for	online
surveys	are	46%,	36%,	and	33%,	respectively.6-	Most	market	research	spendings	are	made	for	online/mobile	quantitative	research	(36%),	followed	by	reporting	(24%),	and	analytics	(11%).	Figure	1.	Percentage	of	market	research	spendings	in	20227-	The	greatest	portion	of	market	research	expenditures	in	the	US	is	allocated	to	CRM	systems	at	18%,
with	market	measurement	at	17%	and	UX	research	at	14%.	8-	Social	media	monitoring	accounts	for	2.7%	of	global	market	research	revenue.	9-	A	recent	report	indicates	that,	as	of	2023,	the	market	research	companies	employ	approximately	129,000	employees	in	the	US.	10-	Global	market	research	revenue	is	growing	at	an	annual	rate	of	8.4%.	11-
The	annual	revenue	of	the	market	research	industry	is	projected	to	increase	at	a	compound	growth	rate	(CAGR)	of	2.5%,	reaching	$35	billion	over	the	next	five	years.	If	you	wish	to	use	a	market	research	tool,	here	is	aguide	comparing	the	top	tools	on	the	market.For	those	interested,	here	is	also	our	data	driven	list	of	market	research	tools.12-	In	the
U.S.,	the	majority	of	research	funding	based	on	the	research	methods	is	invested	in	quantitative	research,	accounting	for	59%,	with	reporting	at	24%	and	qualitative	research	at	18%.	13-	In	2022,	media	and	broadcasting	sectors	were	the	top	clients	for	market	research	firms	in	the	United	States,	comprising	29%	of	research	sales,	with	pharmaceutical
companies	following	at	13%.	14-	In	the	global	market	research	industry	for	2022,	social	media	analytics	were	employed	by	36%	of	companies,	while	mobile-first	surveys	were	regularly	utilized	by	28%.	15-	In	the	field	of	market	research,	online	surveys	are	a	preferred	tool	for	companies,	with	~90%	using	them	to	gain	deeper	insights	from	customer
feedback.If	interested,	here	isour	data-driven	list	of	survey	participant	recruitment	servicesandsurvey	tools.16-	Market	research	indicates	that	surveys	are	utilized	by	95%	of	B2B	firms	to	gauge	customer	feedback.17-	Given	that	over	75%	of	health	consumers	anticipate	care	that	is	more	accessible	and	tailored	to	their	needs,	market	research	plays	a
crucial	role	in	directing	the	creation	of	innovative	healthcare	products	and	services.For	more	on	healthcare	market	research	trends	and	real-life	examples,	check	out	our	article.18-	Grundfos,	a	water	pump	manufacturer,	improved	its	market	research	approach	by	implementing	real-time	feedback	surveys,	leading	to	1,000	customer	follow-ups,	a	+9
increase	in	employee	ratings,	and	tripling	the	growth	rate	among	satisfied	customers.19-	By	employing	market	research	to	enhance	customer	service	and	understand	client	needs,	American	Express	achieved	a	400%	increase	in	customer	retention.20-	Market	research	indicates	that	companies	utilizing	multiple	distinct	sales	channels	tend	to	achieve	a
larger	market	share.21-	90%	of	marketers	believe	that	marketing	efforts	need	to	be	more	closely	aligned	with	the	needs	of	customers.22-	~85%	of	marketers	agree	on	the	significance	of	customer	experience	for	their	success,	but	merely	14%	believe	they	are	highly	capable	in	this	aspect.23-	In	market	research,	having	a	large	number	of	survey
respondents	does	not	automatically	equate	to	high-quality	data.Check	out	the	challenges	of	conducting	online	surveys	and	our	solutions.24-	Only	24%	of	market	research	professionals	incorporate	customer	feedback	data	into	their	decision-making	processes.25-	Merely	30%	of	market	researchers	are	certain	about	their	understanding	of	AIs	influence
on	the	industry.	26-	80%	of	market	research	professionals	believe	that	AI	will	have	a	positive	influence	on	the	industry.	Check	out	our	article	on	how	ChatGPT	help	creating	surveys	for	market	researchers.27-	7%	of	market	researchers	see	AI	as	a	threat	for	their	jobs.	28-	40%	of	market	researchers	anticipate	that	within	10	years,	AI	will	be	able	to
interpret	survey	results	as	effectively	as	humans.	29-	95%	of	market	research	professionals	consider	advanced	data	analysis	as	the	top	AI	technology	expected	to	significantly	impact	the	industry.	30-	~70%	of	market	research	professionals	believe	that	within	10	years,	AI	will	be	capable	of	accounting	for	the	emotional	aspects	of	consumer	behavior.
Further	Reading	Expert	advice	and	vital	contacts	for	services,	solutions	and	products,	plus	a	free	quote-finding	tool	We	tested	restaurant	EPOS	systems,	and	the	top	3	are	Square,	Clover,	and	Lightspeed.	We	compared	features	and	pricing	in	this	review.	By	Tatiana	Lebreton	Share	copy	and	redistribute	the	material	in	any	medium	or	format	for	any
purpose,	even	commercially.	Adapt	remix,	transform,	and	build	upon	the	material	for	any	purpose,	even	commercially.	The	licensor	cannot	revoke	these	freedoms	as	long	as	you	follow	the	license	terms.	Attribution	You	must	give	appropriate	credit	,	provide	a	link	to	the	license,	and	indicate	if	changes	were	made	.	You	may	do	so	in	any	reasonable
manner,	but	not	in	any	way	that	suggests	the	licensor	endorses	you	or	your	use.	ShareAlike	If	you	remix,	transform,	or	build	upon	the	material,	you	must	distribute	your	contributions	under	the	same	license	as	the	original.	No	additional	restrictions	You	may	not	apply	legal	terms	or	technological	measures	that	legally	restrict	others	from	doing
anything	the	license	permits.	You	do	not	have	to	comply	with	the	license	for	elements	of	the	material	in	the	public	domain	or	where	your	use	is	permitted	by	an	applicable	exception	or	limitation	.	No	warranties	are	given.	The	license	may	not	give	you	all	of	the	permissions	necessary	for	your	intended	use.	For	example,	other	rights	such	as	publicity,
privacy,	or	moral	rights	may	limit	how	you	use	the	material.	Skip	to	main	contentstatista.comstatista.esstatista.destatista.fr	Statistics	Reports	Research	AI	New	Daily	Data	Services	Prices	&	Access	Business	Solutions	Academia	and	Government	Market	research	is	a	booming	multi-billion-dollar	industry.Brands	use	market	research	insights	to	introduce
customer-centric	offerings	and	enhance	their	experiences.From	mobile	surveys	to	social	media	analytics,	researchers	have	an	expanding	toolkit	for	making	data-driven	decisions.Market	Research	Industry	StatisticsMarket	Research	Methods	StatisticsAI	in	Market	Research	StatisticsThe	global	market	research	industry	is	projected	to	generate	$140
billion	in	2024.Online/mobile	quantitative	research	services	accounted	for	35%	of	global	market	research	revenues.47%	of	researchers	globally	use	AI	regularly	in	their	market	research	activities.Online	surveys	are	the	most	common	quantitative	method,	with	85%	of	professionals	using	them	regularly.Online	in-depth	interviews	with	webcams	are	the
most	used	qualitative	method,	with	over	one-third	(34%)	of	researchers	using	them	regularly.This	section	presents	key	statistics	on	industry	revenues,	leading	players,	and	revenue	breakdown	by	services.The	global	market	research	industry	is	expected	to	generate	$140	billion	in	2024,	up	from	$130	billion	in	2023	(ESOMAR).From	2021	to	2024,	the
industry	grew	by	37.25%,	from	$102	billion	to	$140	billion.The	US	leads	the	market	research	industry	with	$48	billion	in	turnover,	followed	by	the	UK	($9.1	billion)	and	China	($2.88	billion)	(ESOMAR).Gartner	leads	with	$5.48	billion	in	research	revenue	in	2022,	followed	by	IQVIA	($5.43	billion)	and	Salesforce	($4.52	billion)Online/mobile	quantitative
research:	35%Reporting:	20.2%Online	traffic/web	analytics:	9.7%Online/mobile	qualitative	research:	6%A	variety	of	methods	are	available,	from	traditional	surveys	to	eye	tracking.	Here	are	some	recent	stats:87%	of	market	researchers	conduct	at	least	half	of	their	qualitative	research	onlineOnline	surveys	are	the	most	used	quantitative	method
(85%),	followed	by	mobile	surveys	(47%)	and	proprietary	panels	(32%)Online	in-depth	interviews	with	webcams	(34%)	and	online	focus	groups	with	webcams	(28%)	are	the	most	commonly	used	qualitative	methodsCustomer	satisfaction:	16.4%Market	measurement:	15%User	experience	surveys:	12.4%Usage	and	behavioral	studies:	11%Audience
research:	10.3%57.2%	of	survey	responses	worldwide	came	from	mobile	devices	in	Q3	2023,	up	from	56.2%	in	Q3	2021In	the	US,	mobile	survey	responses	accounted	for	47.6%	in	Q3	2023.The	average	number	of	questions	in	online	surveys	was	11	in	2023,	down	from	11.8	in	201954%	of	online	surveys	feature	5	or	fewer	questions	per	page.62%	of
researchers	say	their	company	significantly	depends	on	their	research	and	insightsMany	researchers	report	increased	budgets	for	customer	experience	(53%),	consumer	trends	(52%),	UX	research	(51%),	qualitative	research	(51%),	and	brand	strategy	(50%)AI	is	transforming	market	research.	Heres	the	latest	on	AI	adoption:47%	of	researchers
globally	use	AI	regularly	in	their	market	research.AI	adoption	is	highest	in	Asia-Pacific	&	Japan	(58%)	and	lowest	in	North	America	(39%).73%	of	researchers	are	confident	in	applying	AI	to	their	activities.About	25%	of	researchers	are	concerned	about	AI	outpacing	their	skills	rawpixel,	123RF	Free	ImagesWhen	companies	want	to	learn	more	about
their	consumers	or	identify	new	potential	markets	for	their	products	and	services,	they	turn	to	market	researchers.	Market	researchers	use	data	analysis	to	help	guide	an	organizations	sales	and	marketing	strategy.Its	an	in-demand	position	in	a	world	where	business	is	increasingly	data-driven.	Those	who	earn	a	masters	degree	position	themselves	as
excellent	candidates	for	the	best	jobs	in	the	industry.	TheMaster	of	Science	in	Applied	Economicsprogram	at	Boston	College	prepares	students	with	expertise	in	data	analysis	tools	and	techniques	that	organizations	use	to	evaluate	current	policies	and	programs,	understand	consumer	behavior,	and	analyze	marketing	efforts.Market	researchers,
particularly	those	with	advanced	data	analysis	skills,	are	increasingly	central	to	business	planning	and	strategy.	Organizations	may	use	some	traditional	tools	such	as	surveys	and	focus	groups,	but	market	researchers	today	must	understand	how	to	employ	innovative	technology	and	data	analytics	tools.Data	provides	a	better	picture	of	consumer
behavior,	determining	what	consumers	want	and	how	much	they	are	willing	to	pay	for	it.	Data	also	gives	organizations	a	clear	picture	of	the	demographic	information	of	their	customers.	The	U.S.	Bureau	of	Labor	Statistics	(BLS)listsa	wide	range	of	responsibilities	for	market	researchers.	They	include:Tracking	and	forecasting	marketing	and	sales
trendsMeasuring	the	results	of	a	marketing	program	or	strategyDevising	and	evaluating	methods	for	collecting	dataGathering	data	on	consumers,	competitors	and	market	conditionsAnalyzing	data	using	statistical	softwareConverting	complex	data	findings	into	easy-to-understand	reports	for	clients	and	managementThe	BLS	projects	a	23%	increase
nationwide	in	the	number	of	market	researchers	between	2016	and	2026.	Thats	more	than	three	times	the	7%	rate	projected	by	the	BLS	for	all	careers	during	that	same	time.In	Massachusetts,	the	projected	increase	is	20.1%,according	tothe	BLS-powered	Projections	Central.Market	research	analysts	made	a	mean	annual	salary	of	$70.960	in	May
2018,	according	tothe	BLS.	In	Massachusetts,	that	number	is	$74,510,	with	the	Boston	metropolitan	area	among	the	top	10	metro	areas	with	the	highest	number	of	market	researchers	in	the	country.	The	mean	annual	wage	in	the	city	as	of	May	2018	was	$75,650.	The	top	25%	of	people	in	the	profession	something	a	masters	degree	can	prepare
graduates	to	attain	earned	$90,590	in	Massachusetts	in	May	2018.The	top	market	researchers	have	a	combination	of	insight	into	both	data	analysis	and	human	behavior.	A	masters	degree	program	like	the	one	fromBoston	Collegecan	help	hone	skills	in	both	areas.	Market	researchers	especially	need	training	in	the	latest	technology-driven	strategies
used	in	research	and	marketing.	That	can	include	location-based	geofencing,	which	delivers	targeted	messaging	to	people	once	they	enter	a	specific	geographic	area.The	potential	jobs	market	research	jobs	are	not	limited	to	private	businesses.	Market	researchers	also	work	for	nonprofit	organizations	and	government	agencies.	Both	are	looking	for
ways	to	leverage	data	to	improve	the	effectiveness	of	their	outreach	efforts.In	theBoston	College	Master	of	Science	in	Applied	Economics	program,	students	take	courses	that	prepare	them	for	leadership	positions	in	these	fields.	They	participate	in	active	experimentation	through	partnership	projects	that	allow	them	to	put	what	they	are	learning	into
practice	and	focus	on	merging	theory	with	the	practical	strategies	and	tools	needed	to	solve	real-world	issues.BC	Applied	Economics	courses	include	macroeconomics	and	microeconomics,	data	analysis,	econometrics,	big	data,	predictive	analytics,	and	forecasting.Those	who	are	ready	for	a	career	in	a	cutting-edge,	yet	stable	field	will	benefit	from	the
next	decade	of	expected	rapid	expansion	of	market	research	both	around	the	country	and	in	Massachusetts.Master	of	Science	in	Applied	EconomicsFlexible	On-Campus	/	Online	Degree	ProgramWhether	you	are	a	recent	undergrad	ready	to	maximize	your	career	opportunities	in	a	rapidly	growing	field,	or	an	established	professional	who	wants	to
elevate	your	career	in	a	changing	world,	the	Boston	College	Master	of	Science	in	Applied	Economics	will	position	you	to	drive	strategy	and	effect	change	across	organizations	and	industries.A	flexible	format	and	industry-aligned,	competency-based	curriculum	provides	hands-on	experience	directly	applicable	to	real-world	initiatives,	preparing
graduates	to	contribute	immediately	and	advance	quickly	in	a	number	of	roles	and	industries,	including:Finance	&	BankingHealthcareInternational	DevelopmentSocial	PolicyAnalyticsGovernment	Choose	the	learning	format	that	works	best	for	your	learning	and	lifestyle.	Option	for	full-	or	part-time	enrollment	with	classes	held	in	the	evenings,
weekends,	and	online.	Prepare	for	multi-industry	career	opportunities	or	take	a	deeper	dive	into	a	specific	focus	area.	Master	the	tools	and	methods	to	understanding	complex	policy,	industry	trends,	analytic	strategies,	and	modeling.Learn	to	evaluate	policies	and	programs,	develop	forecasts,	track	consumer	behavior,	and	design	marketing
campaigns.Build	the	theoretical	foundation	and	quantitative	skills	to	form	policies	and	strategies	that	can	make	a	real	impact	on	organizations,	industries,	and	society.	Compare	our	M.S.A.E.,	M.S.A.A.,	and	dual	degree	programsEnhance	your	credentials,	expand	your	network,	and	accelerate	your	career	with	this	specialized	degree	from	Boston
College	and	become	part	of	an	engaged	and	passionate	alumni	network	of	more	than	180,000	worldwide.Apply	economic	theories	to	real-life	situations.Use	data	to	drive	business	decisions.Create	analyses	that	drive	better	business	decisions.Source:	Lightcast,	August	2024Located	just	west	of	downtown	Boston,	Massachusetts,	Boston	College	is
known	for	its	highly	regarded	graduate	programs	and	is	consistently	ranked	as	a	top	40	school	by	U.S.	News	&	World	Report.Best	Colleges,	#35,	National	Universities,	U.S.	News	&	World	ReportBest	College	Values	Among	Private	Universities,	#20,	Kiplingers	2020Americas	Top	Colleges,	#42,	Forbes	2022
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